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Leading North American and Latin Retailers Honor Vendors

of Consumer Technology at RetailVision® Fall 2006

Bedford, NH, Sept. 4, 2006 — Top 100-level retailers from across North America joined
top retail executives from Latin America to recognize vendor companies for their
technology innovation and channel strategies at the "Best of RetailVision Awards"™ held
during the RetailVision Fall 2006 Event, August 28 -31 at the Hyatt Regency at the
Convention Center in Denver, Colorado. This awards program once again represented
one of the leading industry honors for companies in the consumer technology

marketplace.

The attending retailer executives voted on the winning products from over 135 vendor
companies. Retailers and vendors come together at the event to discuss the latest
technology products and assess channel partnership opportunities in Private
Boardroom Appointments, One-on-One Meetings, World Premieres, and networking

activities.

"RetailVision has been fueled by the incredible innovation that drives the consumer
technology marketplace,” said Pete Prentice, Senior Global Director, RetailVision.
“These awards recognize the industry’s newest wave of technologies and strategic
initiatives, and every winner and nominee is chosen by the retailers who showcase and

sell products to millions of North American and Latin American consumers.”



The winners of the “Best of RetailVision Awards” Fall 2006 are:

Best Product: Hardware - WiLife

Best Product: Peripheral - Neat Receipts

Best Product: Accessory - Battery-Biz, Inc.

Best Product: Software - Stamps.com

Best Product: Digital Home - mStation Corportation
Best Merchandising - Griffin Technology

Best Retail Strategy - Winner: Mophie

Best Presentation - Continental Promotion Group
Best New Technology - WiLife

Best Vendor - Lacie

Best Service Provider - FreeFlow

Latin America: Best Strategy - Logitech

Latin America: Best Vendor - Griffin Technology
The next RetailVision in North America will take place April 16-19, 2007 at the Gaylord

Opryland Resort and Conference Center in Nashville, Tennessee. The next RetailVision

Europe will be held 2-4 May 2007 at the Grimaldi Forum in Monte Carlo.

For further information on any RetailVision event and/or the “Best of RetailVision
Awards”, please contact Diane Lehman at 603-471-4236 or visit our Web site at
www.retailvision.com. RetailVision is produced by Vision Events®, a Gartner, Inc.
(NYSE: IT and ITB) company.

About Vision Events

Vision Events, a Gartner company, is a leading producer of highly focused channel
Events that bring together the leading Vendors and Resellers in private boardroom
appointments to form strategic partnerships and secure new business in the technology
sector. Additional information about Vision Events can be found on the Internet at

WWW.Visionevents.com.



http://www.retailvision.com/
http://www.visionevents.com/

About Gartner

Gartner, Inc. (NYSE: IT) delivers the technology-related insight necessary for our clients
to make the right decisions, every day. Gartner serves 10,000 organizations, including
chief information officers and other senior IT executives in corporations and government
agencies, as well as technology companies and the investment community. The
Company consists of Gartner Research, Gartner Executive Programs, Gartner
Consulting and Gartner Events. Founded in 1979, Gartner is headquartered in Stamford,
Connecticut, U.S.A., and has 3,700 associates, including 1,200 research analysts and

consultants in 75 countries worldwide. For more information, visit gartner.com.
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